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Abstract 

The study was aimed to assess the role of cooperatives in improving rural livelihood in case of 

agricultural marketing cooperatives in eastern zone of Tigray, specifically in Ganta Afeshum 

and Hwzen Woredas. The study was employed cross sectional and descriptive type of research. 

Data were collected from both primary and secondary sources using questionnaire and interview 

instruments. The populations of the study were those individuals who are involved in agricultural 

marketing cooperatives. Three-stage sampling procedure was used to select the respondents and 

the total numbers of respondents for this study were 153 from agricultural marketing 

cooperatives in case study. Questionnaire and interview were the main tools used to gather 

primary data. Collected data were processed using statistical package for Social Sciences 

(SPSS) version 20. Descriptive statistics was employed to analyze the collected data. The results 

of the study indicated that there is good commitment of cooperatives on protecting members’ 

participation on political, economic, social and legal rights. In addition, marketing agricultural 

products, providing credit/loan facility and creating employment opportunities are among the 

boldly raised services that are getting from cooperatives. The major constraints were Lack of 

market access, lack of coordination between members, poor management and low of 

infrastructure. From this result it was recommended that local government should organize the 

unemployed youth by establishing effective linkage with other experienced cooperatives and 

should shape their objectives to give great deal on the contributions of improving livelihood of 

members and communities.  
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1. Introduction  

Development is influenced by a multitude of factors such as natural, human, financial and 

technological resources, policies, programs, institutions, and organizations. Of late, the role of 

institutions and organizations as instruments of development has been dually recognized 

throughout the world. They affect rural development in many different ways through production 

inputs and services, enhanced bargaining power of rural producers with the purchasers of their 

produce and goods and services suppliers, and influencing investments and savings 

(Teklehaimanot A.et. al, 2016). 

The United Nations resolution on the role of cooperatives in social development recognizes the 

contribution and potential of cooperatives in social development and encourages member states 

to establish an environment conducive to their development (UN, 2009). Consequently, 

cooperatives are increasingly being presented as one of the pre-condition for a successful drive 

against poverty and exclusion (Birchall, 2003). Similarly, Destahun (2007) underlined that the 

use of cooperatives in fostering community development and local economic development has 

received great attention and emphasis with much work focused on the use of different types of 

cooperatives as a means for local economic development..   

In Africa cooperatives especially agricultural co-operatives emerged during the colonial days, 

they were linked to the co-operative marketing of agricultural exports (Carlsson, 2001). The 

development of food marketing co-operatives was associated with post colonial governments, 

when they realized the organizational importance of the co-operative enterprise for the 

development of the whole country. It is historically obvious that the structure of traditional 

agricultural co-operatives is directly affected by the shocks of declining world market prices 

because; Africa has not changed its pattern of production and consumption. Except for Ethiopia, 

Africa does not drink coffee; they do not eat cocoa products and cashew nuts. This 

macroeconomic structure of agricultural co-operatives, has to be reviewed with the intention of 

making such organizations, respond both to the needs of the members but also making them 

contribute to macroeconomic stability, especially in dealing with the production and marketing 

of food commodities (Suleman A. 2009) 

Cooperatives have a long history in Ethiopia, particularly in the form of traditional collective 

action organizations, such as work groups, rotating savings and credit associations (iquobs), and 

burial societies (idirs), which are still very much present (Bernard et al, 2010). Many scholars 
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have indicated that cooperatives could play a very crucial role in varies socio-economic 

development areas if they operate in accordance to the universally accepted cooperative 

organizing principles and core values.  

Though the above mentioned roles are provided by the existence cooperatives, there also 

challenges that encountered to cooperatives particularly agricultural marketing cooperatives. As 

described by Tsegay, (2008), the system of cooperatives is suffering by many problems like poor 

management and corruption. Furthermore, despite of its inherent characteristics of cooperative, it 

is true that different social, cultural, economic and political scenarios determine their success and 

failure. Mostly the potential of cooperatives and the extent of their development have in many 

cases failed due to low standard of performance and bad management.  

Agricultural cooperatives in Tigray have shown a dramatic growth not only in number but also in 

membership size, capital and operational diversity. This mainly attributes to the efforts exerted 

by the government and other stakeholders. Cooperatives have been considered by the 

government as a potent instrument to lift the poor out of the realm of poverty and are much 

expected to contribute to the country’s Growth and Transformation Plan (GTP). As the direction 

sated at federal level, cooperatives in Tigray are needed to sustainably serve their members and 

meet what they are expected to contribute towards the country’s national development. 

Therefore, even though this plan has aimed in Tigray, no studies have been made on the role of 

agricultural marketing cooperatives in improving the rural livelihood in the study area. Hence, 

taking this growth of cooperatives as a very important means to enhance rural livelihood, the 

researcher was intended investigate whether the livelihood of the rural community has improved 

along with the development of cooperatives using empirical evidence from the agricultural 

marketing cooperatives in eastern zone of Tigray.  

The study has been conducted on the following objectives:   

1. To investigate the benefits agricultural marketing cooperatives offer to the livelihood of rural 

households? 

2. To identify the strategies of agricultural marketing cooperatives employ to enhance the rural 

livelihood 

3. To explore the attitudes of members regarding agricultural marketing cooperatives 

4. To find out the problems and prospects of agricultural marketing cooperatives in the study 

area 
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2. Materials and Methods  

The study was aimed to assess the role of cooperatives in improving rural livelihood in case of 

agricultural marketing cooperatives in eastern zone, specifically in Ganta Afeshum and Hwzen 

Weredas. This research was employed descriptive type of research. The target populations of the 

study were those who are involved in agricultural marketing cooperatives in the targeted areas. 

Hence, 1096 members of agricultural marketing cooperatives were the target population for the 

study. Multi-stage sampling procedure was adopted to select the study area, marketing 

cooperatives and sample households. Simple random sampling technique was employed to select 

the sample respondents proportionate to the size of members in each cooperative. The sample 

size for this study was 153, determined using the simplified formula developed by Yamane 

(1967). Both primary and secondary data were the source of this study. The instruments used for 

the study were mainly interview and questionnaire.  

The data gathered from various sources were processed using Statistical Package for Social 

Science (SPSS) version 20. Different descriptive statistical tools such as mean, frequencies, and 

standard deviation and averages percentages were computed to analyze the quantitative data. The 

computed data are presented using tables, bar graphs and pie charts followed by the 

corresponding interpretations. Qualitative data obtained using interview and focus group 

discussion were summarized in narrative way.  

3. Results and Discussions 

All data gathered through questionnaire and interview has interpreted and discussed under this 

section. In order to collect the relevant data, 153 questionnaires were prepared and distributed 

according to the number of samples. However, only 145 questionnaires were returned. Hence, 

overall response rate was around 94.8%. 

Table 1. Demographic characteristics of respondents  

S.N0. Item  Category  Frequency  Percentage  

1 Sex  Male  74 51.0 

Female 71 49.0 

Total 145 100.0 

2 Age  18-25 87 60.0 

26-35 36 24.8 

36-45 16 11.0 

46-55 6 4.1 

Total 145 100.0 
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4 Educational 

level 

Read and Write 14 9.7 

Primary School (1-8) 17 11.7 

Secondary School (9-10) 66 45.5 

Preparatory School (11-

12) 
5 3.4 

Degree and above 43 29.7 

Total 145 100.0 

5 Household 

Size 

1-3 65 44.8 

4-7 60 41.4 

Above 7 20 13.8 

Total 145 100.0 

Source; Own survey result, 2018 

This above table 1 describes the age, gender, education level, marital status and household size 

of the respondents. Hence, as a result shown in the above table, the sex distribution of 

responding households were almost equal i.e., 74 (51%) were males and 71(49%) were females. 

This result is directly contradicted with the study conducted by Aregawi Tesfay and Haileslasie 

Tadele (2013) The Role of Cooperatives in Promoting Socio-Economic Empowerment of 

Women: Evidence from Multipurpose Cooperative Societies in South-Eastern Zone of Tigray 

that had found Participation in important affairs and management positions of their cooperatives 

level and access to training of the women members is still limited. Hence, these cooperatives are 

really appreciated their commitment towards women empowerment. 

As indicated in above Table also majority of the sampled households 87 (60 %) was in the age 

range of 18-25 years, following by the age between 26-35 (24.8%), and the age ranged from 36-

45  16(11.1%) and the remaining 6 (4.1%) respondents were found in the age range of 46-55 

years. As the survey result shows no respondent aged above 55 years was participated in the 

cooperatives. This implies that most of members in the cooperatives are adults which were 

supposed to be active in new technology and system adoption, and it is expected to have a 

positive result on overall performance of the cooperatives since these are found in the productive 

age. The educational level depicted shows that the majority of respondents 66(45.5%) responded 

that they Secondary School (9-10) completed, followed by degree and above and primary school 

which accounts to 43(29.7%) and 17(11.7%) respectively, the remaining 14(9.7%) and 5(3.4%) 

accounts read and write and preparatory school who were very small in comparison with others 

educational level holders.  
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Thus, the majority of members were secondary school (9-10) completed followed by degree 

holders. Therefore, since educational level is a base for everything, the members of cooperatives 

are expected to perform and handle their activity well. In addition, they are also in opposition to 

adopt any new technology that helps them to enhance their efficiency and productivity.  

With regard to the family size of the respondents, as depicted in Table 4.1, the majority of 

respondents’ family size lies in range of 1-3 and 4-7 weighing 65(44.8%) and 60(41.) 

respectively which is almost common family size of rural societies. The rest 20(13.8%) 

+households have above 7 family members.  The existence of large family size will have a 

positive impact on the participation in the different social issues like these cooperatives, but the 

extreme one also results self insufficiency. So the family size of producers were almost 

concluded that as balanced with reference of the common family size of rural households. 

Table 2. Purpose of joining to cooperative 

What was your purpose/objective of joining the cooperative? Mean Std. Deviation 

To get periodic dividend 3.6483 .93935 

To get access to employment 2.8345 1.48611 

To get access to credit/loan service 4.3655 .93403 

To get access to input market 3.8552 1.62438 

To get access to output/produce market 3.4345 1.33236 

To get access to consumer goods 2.3724 1.39913 

Source; Own survey result, 2018 

The above table 2 shows the reason or objective of respondents to be a member of cooperatives. 

Therefore,  as it can be inferred from the mean scores of 4.3655, 3.8552, 3.6483, 3.4345 the main 

reasons to get member of the cooperative are basically to get access of credit/loan service ,input 

market, to get periodic dividend and to get access of market for outputs/produce. The other 

reasons are for employment opportunity and get access to consumer goods that have 2.8345 and 

2.3724 mean scores respectively. Hence, from this result we can conclude that the fundamental 

reason of involving in cooperatives is to get access of credit/loan services which is somehow 

similar with the finding of study conducted by Delelegne A. Tefera et al, (2016) on agricultural 

co-operatives in Ethiopia: evolution, functions and impact that revealed co-operatives provide 

credit by supplying inputs on loan to be paid back when the harvest has been sold.  
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Table 7. Criteria to get the cooperative’s membership  

What are the criteria to get the cooperative’s 

membership status? 

Mean Std. Deviation 

Ability to contribute the initial capital 4.6759 .59957 

Ability to pay periodic payment 4.7724 .49644 

Promise to buy goods/services from the cooperative 3.5793 .67360 

Promise to sell production output to/through the 

cooperative 
2.8828 .68215 

Source; Own survey result, 2018 

From the table 7 the very important factors or criteria to get membership of the cooperative are 

ability to pay periodic payment and the ability to contribute the initial capital that have the mean 

scores of 4.7724 and 4.6759 respectively followed by promise to buy goods/services from the 

cooperative with 3.5793 mean score. As it is shown in the table, promise to sell production 

output to/through the cooperative with 2.8828 mean score was not considered as important as of 

the other criteria. So this finding confirms the result of the study conducted by Juhani (2012) on 

The Role of Agricultural Marketing Cooperatives in Reducing Rural Poverty- the case of 

Yirgachefe Coffee Farmers Cooperative Union and Sidama Elto Farmers Cooperative Union 

revealed that greater proportion (62.5%) of respondents reported ability to contribute the initial 

capital as a critically important for getting cooperatives membership. 

Table 9. Ways used to improve cooperatives performance 

What should the cooperatives do to improve its 

performance? 

Frequency Percent 

 

Equal opportunity for all parties to take part in 

cooperative planning, implementation, monitoring and 

evaluation 

16 11.0 

Equal opportunity  for all parties to be involved in 

decision-making 
40 27.6 

Free exchange of information between all members 32 22.1 

Accountability of all members 57 39.3 

Total 145 100.0 

Source; Own survey result, 2018 

There are different methods to improve the performance of cooperatives for further sustainability 

and strength. Hence, from the alternatives given in the above table 9 accountability of members 
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in all aspects of the cooperatives and getting equal opportunity  for all parties to be involved in 

decision-making of different issues of the cooperatives are the influential factors or ways which 

accounts 57(39.3%) and 40(27.6%) respectively. However, the remaining free exchange of 

information between all members and giving equal opportunity for all parties to take part in 

cooperative planning, implementation, monitoring and evaluation have also a significant role on 

the improvement of their cooperatives accounted for 32(22.1%) and 11.0%) responses 

respectively. Hence, we can conclude that all most all of the above factors have their own impact 

on the enhancement of the performance of the cooperatives with slight difference. 

Table 10. Necessary conditions for success of cooperatives 

What conditions are highly necessary for the success of agricultural 

marketing cooperatives? 

Frequency Percent 

 

Cooperatives should provide continuous training of members 45 31.0 

Cooperatives should member-driven and member-controlled 

organizations 
16 11.0 

Cooperatives should managed by experienced and professionally 

qualified non-member employees 
55 37.9 

Cooperative should provide the appropriate dividends to attract 

people 
29 20.0 

Total 145 100.0 

Source; Own survey result, 2018 

The above table 10 deals with the conditions which are highly important for the ultimate success 

of cooperatives. So, as it can be observed from the table the most critical conditions are 

cooperatives should managed by experienced and professionally qualified non-member 

employees and cooperatives should provide continuous training for members with their weight of 

55(37.9%) and 45(31.0) respectively. But we cannot judge that the other factor which is 

cooperative should provide the appropriate dividends to attract people with 29(20.0%) of 

response as insignificant condition since it has attractive number of members. The remaining 

condition which says cooperatives should member-driven and member-controlled organizations 

was not as preferable condition as others which accounts. 

The study conducted by Alema Woldemariam (2018) had found similar result that argued, 

professional management is becoming crucial issue for the cooperative societies in order to run 

viable and profitable business that can meet members benefit. 
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Table 11 Commitment of the cooperatives in fostering empowerment 

How do you evaluate the commitment of the 

cooperative in empowering you? 

Minimum Maximum Mean Std. 

Deviation 

Protecting your political, economic, social  

and legal rights 
2.00 4.00 3.5643 .74148 

Policy reforms and actions to enable you to 

gain access to assets so as to make you less 

vulnerable 

1.00 5.00 3.3517 1.76985 

Education and health care 2.00 5.00 3.0966 1.06278 

Safe water and sanitation 1.00 5.00 2.6897 1.21631 

Social safety nets to prevent you from falling 

from falling in destitution 
1.00 5.00 3.1103 1.21402 

Source; Own survey result, 2018 

The above table 11 shows the empowerment of members in different issues can be enhanced by 

involving in different cooperatives or unions. Hence, as it is depicted in the above table being a 

membership of cooperatives has a significant impact to empower members basically on 

protecting your political, economic, social and legal rights and policy reforms and actions to 

enable you to gain access to assets so as to make you less vulnerable with their mean score of 

3.5643 and 3.3517 respectively.  

However, the commitments of the cooperative in empowering their members on the issues of 

social safety nets to prevent you from falling in destitution and role on education and health care 

for all are also other issues of social aspects that members actively participating for when they 

became a member of these cooperatives with almost similar value of mean score 3.1103 and 

3.0966 correspondingly. But we cannot ignore that the positive role of cooperatives on the 

empowerment of safe water and sanitation issues which has above average of mean score 2.6897.  

This is consistent with the result of Adefila James and Madaki Joshua (2014) conducted on roles 

of farmers’ cooperatives in agricultural development in sabuwa local government area of Katsina 

State, Nigeria that revealed empowering the farmers’ cooperatives to perform through legislative 

control and adopting cooperatives as an effective strategy towards socio-economic 

transformation of the less-privileged and disadvantaged lagging areas and by so doing, it will 

assist in fostering regional balance in our developmental efforts. 
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Figure 1 Services rendered by cooperatives  

 

Source; Own survey result, 2018 

Many cooperatives and unions organized in different places and times are with objective they 

render to their members specially and the society at all. Hence, according to the above fig1 

majority of the respondents responded that the basic service of these cooperatives are providing 

training, guidance and advice and offering credit/loan facility which they accounts 52(35.9%) 

and 50(34.5%) respectively and followed by marketing agricultural products with the response of 

35(24.1%) of respondents. The remaining few 8(5.5%) of respondents said that they were getting 

service of marketing consumer goods. Therefore, as the result tells us cooperatives are highly 

committed on providing credit and giving valuable training and guidance for their members.   

The study conducted by Shehu Hussain (2014) on The Role of Cooperative Organizations in 

Rural Community Development in Nigeria argues that Cooperative Organizations play a 

significant role in provision of services that enhances agricultural development in the form 

provision of agricultural loans, farm inputs and agricultural extension which is similar with this 

result.  

Table 12 the cooperatives role on creating access to market 

The cooperative promotes access to market for 

output/produce for the local community? 

Frequency Percent 

Strongly disagree 

Disagree 

Moderately agree 

Agree 

Strongly agree 

Total 

5 3.4 

76 52.4 

26 17.9 

38 

0 

26.2 

0 

145 100.0 

Source; Own survey result, 2018  

The above table 4.13 shows the degree of importance of the cooperatives on promoting access to 

market for output/produce for the local community. So, as it can be observed from the table 

0

10

20

30

40

Marketing agricultural productsMarketing consumer goodsCredit/loan facilityTraining, guidance and advice

7 6

14
11

17.9
15.4

35.9

28.2

Frequency

Percent



11 
 

majority 76(52.4%) of respondents responded that they are disagreed with role of promoting 

access to market for output/produce for the local community but significant number 38(26.2%) 

of respondents were responded that they agree with the role of cooperatives promoting access to 

market for output/produce for the local community. The other 26(17.9%) and 5(3.4%) of 

respondents are moderately agreed and strongly disagreed respectively. Finally, no respondent 

was strongly agreed with the given question. 

Table 13 Major challenges of agricultural marketing cooperatives  

What are the major challenges of agricultural marketing 

cooperatives in your area? 

Frequency Percent 

 

Lack of member’s involvement 5 3.4 

Poor management 22 15.2 

Lack of government support 7 4.8 

Lack of capital 11 7.6 

Low infrastructure facilities 19 13.1 

Lack of market 33 22.8 

Lack of knowledge 22 15.2 

Lack of coordination between members 26 17.9 

Total 145 100.0 

Source; Own survey result, 2018 

As it is depicted in the above table 4.14 all problems may not be equally important to the sector. 

The most important constraint that hindered the performance of cooperatives is lack of market 

lack of coordination between members. According to the responses of the members, the majority 

of respondents33 (22.8%) listed lack of market access as a major constraint followed by lack of 

coordination between members 26(17.9%). These problems were also extremely raised in the 

interview which was conducted with the focal persons. Poor management, lack of knowledge 

and low of infrastructure accounted as 22(15.2%), 22(15.2%) and 19(13.1%) were listed as 3rd 

and 4th constraints respectively. In addition to this, 11(7.6%), 7(4.8%) and 5(3.4%), of the 

sampled producers were again responded, they were constrained by lack of capital, lack of 

government support and lack of members involvement respectively. The result obtained from the 

interview was also revealed some other additional problems like low commitment in technology 

adoption, lack of training adequate space and equipments are some other constraints that have 

significant impact on the overall performance of cooperatives. 
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4. Conclusion  

The rural agricultural marketing co operatives are indispensable organizations for  transforming  

rural  economies  and  even  contribute  to  local  and national development due to their 

economic and social services provided to their members and communities at large. The main 

objective of this study was to assess the role of marketing cooperatives in improving rural 

livelihood; evidence from agricultural marketing cooperatives in eastern zone of Tigray Regional 

State.  Accordingly, the study identified different benefits provided by the cooperatives. from 

thses, encouraging saving, empowering members’ participation in social, economical and 

economical issues and enhancing the self sufficiency of members were among the benefits 

boldly stated by respondents. Furthermore, Good commitment of cooperatives on protecting 

members’ participation on political, economic, social and legal rights, involving on policy 

reforms and actions to enable them to gain access to assets and creating employment 

opportunities are among the boldly raised services that are getting from cooperatives. Therefore, 

we can conclude that involving in such cooperatives and unions has very significant result in the 

livening standard of communities.  
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